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The Rising Tide of Artificial Intelligence in 
Digital Marketing
The Artificial Intelligence (AI) wave continues unabated, disrupting 
the digital marketing landscape and fundamentally altering how 
businesses connect with their audiences. Its impact stretches 
across the critical areas of digital marketing and is fast opening 
new possibilities. The emergence of AI tools cannot be better 
timed as it can significantly help digital marketers keep pace with 
a fast-changing business environment.

This paper explores how AI can play a tangible role in each 
building block of digital marketing. In addition, the paper 
discusses the impact of AI with a real-world use case of launching 
a new mobile handset. The stage is set for the highly anticipated 
launch of the fictional NovaTech EdgeX Pro, a cutting-edge mobile 
handset that promises to redefine the smartphone experience. 
The launch of Nova Tech Edge X Pro features in each pillar as we 
explore how AI can elevate the launch.

Pillars of Digital Marketing
The pillars of digital marketing are the foundational strategies 
and channels that support effective online brand promotion and 
audience engagement.

Content Creation

AI tools have become invaluable in content creation by 
streamlining and improving efficiency and creativity while 
enhancing generic campaigns. These tools can help in different 
types of content creation: 

a. Text Content – Marketers can efficiently generate high-quality 
textual content by harnessing the capabilities of pre-trained 
GPT models such as OpenAI’s GPT-3.5, GPT-4, Llama 2, or 
Bloom. These models expertly tailor the content to the prompts 
provided, making them valuable tools for creating articles, 
blogs, essays, and more. 

b. Image Content - Cutting-edge diffusion models like OpenAI 
DALL-E, Midjourney, and Stable Diffusion excel at producing 
highly creative and innovative images from just textual inputs. 
Digital marketers can generate innovative campaigns that 
resonate better with their target audience. 

c. Video Content - Advanced Generative AI systems such as 
Meta’s Make-A-Video and Google Imagen can transform text 
into visually appealing video content, making a huge difference 
when creating marketing advertisements based on textual 
scripts.

d. Audio Content – AI audio generators can produce audio 
summaries in realistic voices from textual content. Creating 
product demos, explainer videos, and podcasts becomes easier, 
more cost-effective, and faster. 

e. Automated Tagging/Keywords - AI algorithms can 
automatically tag images and videos with relevant keywords, 
making it easier for businesses to search. It comes up with 
keywords most likely to be searched by users. It finds numerous 
uses, from product catalog management to content tagging 
across industries (e.g., media and entertainment, education 
and travel) and monitors user content as part of social media 
management. 

Tectonic shifts in the real world

AI-Infused Content and Media: Your Mobile Handset’s 
Competitive Edge - Here’s how AI can help launch Nova Tech 
Edge X Pro.

• Content authors can create attention-grabbing content about 
the product features that align perfectly with what users search 
for, for example, its display, processor, camera, and battery 
backup. Plus, the content comes SEO-ready with the requisite 
metadata and keywords.

• Visually appealing images or videos that amply demonstrate 
Nova Tech Edge X Pro’s features. 

Chances are high that this turbocharged content will create a 
sense of excitement and curiosity among tech enthusiasts and 
consumers alike, enhancing the overall experience and product 
presentation.

   The Benefits Showcase

• Enhance efficiency as AI can generate large 
amounts of content rapidly

• Reduce errors, such as misspelled words and 
grammatical inaccuracies

• Adjust tone, writing style and target persona 
of the content easily adjusted with Generative 
AI

• Enable multiple image variants from a single 
source photograph. For instance, Generative 
AI can generate 10 color variants of a product 
with just one image.  

• Create SEO specific content 

• Ensure accessible content  
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Content Governance/Review

Pre-trained models such as OpenAI GPT-3.5,4 or Bloom can 
comprehensively assess text content, offer quality feedback, and 
assign a grade. Furthermore, AI tools can streamline the review 
process by optimizing the number of steps and cycles involved 
without compromising quality.

Personalization
AI can be a powerful tool for businesses that want to personalize 
their marketing campaigns and improve the customer experience. 

a. Emails and Messaging: AI and machine learning (ML) can 
help marketers gather and analyze client preferences in large 
volumes to dispatch personalized emails and messages, 
including text messages, on any channel. 

b. Tailored Recommendations AI-driven NLP, NLG, sentiment 
analysis, and data mining allow tailored campaigns based on 
customer preferences and online behaviors in real-time 

Tectonic shifts in the real world

Where AI Meets Personalization in the Launch - Picture the 
highly engaged NovaTech EdgeX Pro users whose experience will 
get a boost with AI.

From spotlighting the hottest new mobile devices right on the 
user’s homepage to serving tailored accessory suggestions 
that align perfectly with their preferences and adding exclusive 
discounts to the mix, users embark on a personalized and 
captivating mobile shopping journey where every device, 
accessory, and offer feels tailor-made just for them.

   The Benefits Showcase

• Enhance efficiency and accuracy

• Accelerate time-to-market.

• Save costs  

• Help maintain brand consistency 

   The Benefits Showcase

• Improve lead quality and opportunities 

• Engage better with prospects

• Enjoy higher conversation rates

• Increase efficiency of advertisement spend

Tectonic shifts in the real world

AI’s Crucial Role in Content Review for Mobile Handset Launch 
Success – The launch of NovaTech EdgeX Pro demands top-quality 
content, feedback, and efficiency.

AI models can be harnessed to 

• Analyze launch content comprehensively, evaluating product 
descriptions, features, and marketing materials. They ensure 
factual accuracy and the ability to captivate the target audience.

• Go beyond cursory checks, offering insights into tone, clarity, 
and alignment with the audience. It ensures that the messaging 
is not just polished but also emotionally resonant.

• Assigns grades based on predefined criteria, enabling content 
creators to identify areas for improvement. It guarantees that 
the content consistently meets high standards.

• Streamline the review process by reducing manual proofreading 
and revising. This results in a faster time-to-market without 
compromising the quality of your launch materials.

As NovaTech EdgeX Pro is unveiled to the world, the content 
accompanying it is not just error-free but optimized for user 
engagement. The messaging reflects the product’s innovation 
and resonates with potential customers, ultimately enhancing the 
overall launch experience.

 in conjunction with segmentation rules keyed in earlier. The 
objective is to engage customers by tracking their browsing 
habits by recommending products and services they are 
interested in.

c. Dynamic/Personalized Websites: ML algorithms can help refine 
content for individual users with data such as topics of interest, 
search volume or user location. 
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Search
Today, search results must be contextually relevant, accurate and 
user-centric, and NLP makes this possible. It significantly improves 
the effectiveness of search engines, recommendation systems, 
voice assistants such as Siri or Alexa, and chatbots across various 
applications.  

a. Contextual search: Apply context and personalize the 
experience based on location and language.

b. Semantic Search: AI-powered semantic search with NLP and ML 
means that the search can work independently and yield better 
results as it can better interpret the user’s search terms.

c. Voice and visual search: AI-based chatbots can answer users’ 
questions quickly and easily by interpreting even jargon 
accurately. Using computer vision and ML, applications can 
interpret what they “see” in images to make a visual search.

Tectonic shifts in the real world

Say goodbye to the usual search techniques - AI can revolutionize 
how buyers shop for Nova Tech EdgeX Pro. Here’s how.

• “Contextual Search” reads past browsing history and conjures 
search results tailored to the user’s interests. 

• “Visual Search” interprets images the user uploads, letting them 
discover products by color, size, and brand.

• Plus, AI works behind the scenes to ensure the most exciting 
new mobile arrivals are front and center in search results.

It’s a win-win situation - This ensures personalized, visually guided, 
and highly relevant search results, leading to increased user 
engagement and a seamless journey to find the perfect NovaTech 
Edge Pro.

Augmented Analytics
AI models like OpenAI GPT-3.5,4, Llama 2 or Bloom and ML can 
discern patterns or glean valuable insights from data without 
involving data scientists.

Analysis to improve decision-making

a. AI based anomaly detection solutions: learn the data 
behavior without specifying precisely what to look for at any 
level of detail, including country, product and channel.  

Tectonic shifts in the real world

The dream team of augmented analytics, NovaTech EdgeX Pro 
and AI - Imagine AI as  NovaTech EdgeX Pro’s strategic partner. It 
can help decipher mobile variants by understanding the intricate 
differences in models, features and specifications.  This knowledge 
becomes the cornerstone for crafting tailored promotions that 
match user preferences perfectly. In addition, by analyzing 
geographical data and user preferences, AI eliminates stockouts 
or overstock situations. Businesses can ride the AI wave to 
orchestrate savvy promotions and maintain just-right stock levels, 
spurring growth and delivering precisely what customers crave.

b. Problem solving: AI models will detect dips in revenue and 
notify the appropriate team promptly. In addition, AI-based 
analytics solutions use integration and correlation algorithms 
to provide root cause analysis to fix problems as quickly as 
possible.

c. Versatile analysis: AI analysis based on ML algorithms can learn 
many variables from normal behavior with high accuracy and 
provide good correlation between variables.

 Analysis based on behaviors and trends to increase website 
traffic and revenues.

d. Targeted advertising: can identify patterns in user data and 
predict which users will be interested in a product or service, 
improving advertising targeting. 

e. Personalized content: analyzes user behavior and preferences 
to create engaging brand-loyal content. Additionally, it can 
look for real-time segmentation rules based on user behavior 
without any digital marketer intervention.

f. Forecasting: uses ML algorithms to predict customer behavior 
and trends.

g. Customer satisfaction: understand user behavior and 
preference to improve customer satisfaction and loyalty.

h. Raw/analytical data: With the help of ML and AI engines, 
raw/analytical data on users across channels can be obtained/
optimized and used to drive personalized recommendations by 
identifying hidden patterns such as emerging trends. This helps 
in creating business strategies.  

The Benefits Showcase

• Increase deflection rates

• Deliver context-rich information

• Ensure high relevancy

• Optimize search results continuously

• Optimize result relevance  

   The Benefits Showcase

• Increase website traffic 

• Enhance brand loyalty 

• Contribute meaningfully to business strategies 
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Content Translation
As GPT models were trained on an extensive corpus of multilingual 
data, pre-trained models like OpenAI GPT-3.5,4 Bloom or Llama 2 
shine when translating textual content into various languages.

Automated Content Translation:

In a globalized world, multilingual interactions are the norm. GPT 
models can substantially simplify and reduce the time taken for 
translation, enabling faster release to market. In addition to being 
able to translate a wide range of languages, the accuracy also 
shoots up as human-related errors, such as spelling mistakes, are 
eliminated. 

Tectonic shifts in the real world

AI - the multilingual wizard - AI can effortlessly devise multilingual product pages for NovaTech EdgeX Pro, tailored to diverse regions. 

Businesses can expand their global presence seamlessly, offering customers a comfortable and familiar experience in their preferred 
language and local context, ultimately leading to increased customer engagement. This sets the stage for a truly global and inclusive 
shopping experience.

   The Benefits Showcase

• Enhance efficiency in the content creation process for a 
global audience 

• Save time, effort and costs by eliminating manual 
intervention  
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Campaigns
Marketers can create sophisticated and highly targeted campaigns, text and video, with the help of Generative AI. 

a. Emails - OpenAI GPT-3.5,4, Llama 2 or Bloom models can create personalized marketing campaign emails. Marketers can furnish credit 
card features such as lounge access and reward programs, target audience definition like individuals aged 30-40 years to GPT models, 
which will then churn out appealing campaign emails. These emails have a better chance of success. 

b. Video Advertisements - Numerous personalized variants of a single video advertisement can be created effortlessly with the help of 
Generative AI, amplifying sales conversion rates. 

Tectonic shifts in the real world

Creativity unlimited with AI – The NovaTech EdgeX Pro 
marketing team can rely on the power of AI to churn out 
appealing, tailored campaign emails that resonate with the 
audience on a personal level. Plus, they can create several video 
variants to speak directly to an individual customer. The result 
- is higher open and click-through rates and amplified sales 
conversion while ensuring a lasting impression in the mobile 
handset market. 

Another great example is the famous and ingenious Cadbury 
Diwali ad featuring Shahrukh Khan. Rephrase.ai, who engineered 
this innovative and clever advertisement, is part of the Infosys 
Innovation Network.   

Experience Optimization:

Experience Optimization (XO) continuously improves the 
customer experience across all touchpoints using insights from 
customer feedback, analytics and A/B testing. As a result, customer 
experience amplifies while marketers save time and achieve 
consistency by doing away with multiple workflows for different 
media like tablet, mobile and desktop. In addition, governance 
and compliance are addressed. 

Tectonic shifts in the real world

Where AI Elevates Customer Engagement - To ensure an 
exceptional customer experience, NovaTech EdgeX Pro’s marketing 
team can harness the power of AI across various aspects of their 
launch campaign. 

a. Human-like intelligence over voice and content channels

b. Personalized Service Options

c. The “Customer First” Image of Service and Personalization

d. Multi-Channel Service

e. Reduced Response Times and Average Uptime

f. Achievement of scale and at speed

g. AI Platform ensures to accomplish seamlessly  

I.  Brand consistency 

II.  Brand Governance 

III.  Brand Compliance 

IV. Brand Accessibility

With the power of AI, NovaTech EdgeX Pro can solidify its brand 
image as customer-centric, technologically advanced, and 
inclusive. NovaTech EdgeX Pro can become more than just a 
mobile handset; it symbolizes innovation and personalized service.

   The Benefits Showcase

• With AI-powered A/B testing tools

a. Test and optimize their marketing campaigns

b. Personalize the test variations based on user data, allowing businesses to test different variations for different segments of their 
audience. This can help businesses deliver more relevant and engaging experiences to users.

c. Let businesses quickly iterate and optimize their website or ad based on user feedback

• With AI Algorithms

a. Randomly distribute traffic to a different webpage or ad variations to set up A/B tests 

b. Use statistical models to determine which variation performed better in A/B tests

c. Use ML to identify A/B test patterns and optimize future tests. The algorithm may recommend certain colors or fonts in future tests 
based on audience segmentation. 

• Improve efficiency in campaign creation

• Enhance sales conversion rates

• Accelerate time-to-market for campaigns

• Save costs
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AI-Powered Fraud Detection 
Many fraudulent activities are often associated with online 
advertising and digital marketing that can harm advertisers, 
publishers, and ad networks by inflating costs and distorting 
performance metrics. Some of the common ones include:

a. Click Fraud: repeated clicks on online advertisements

b. Impression Fraud: falsely representing the number of times an 
ad has been displayed. 

c. Conversion Fraud: manipulation to generate fake leads

d. Spam Emails: unsolicited emails sent to a bulk recipient list 

Tectonic shifts in the real world

With the help of ML and pattern recognition, AI tools can play a 
vital role in NovaTech EdgeX Pro’s marketing launch:

• Detecting irregularities and anomalies in online advertising data 
early

• Enabling real-time monitoring and proactive measures to 
safeguard advertising budgets, improve ROI, and maintain the 
integrity of digital marketing campaigns.

The Benefits Showcase

• AI-powered tool simplifies the process of creating a brand style guide. It uses algorithms to analyze a brand’s characteristics and 
generates a set of guidelines that outline the brand’s visual and messaging components. 

 Examples: Brand Guardian (wundermanthompson.com) , AI Brand Style Guide Generator | Taskade AI Design Generators | Taskade

• A brand style guide generator eliminates manual efforts and saves time. Professional brand style guides are just a few clicks away 
as compared to hours or days spent creating them manually.

• The generator ensures consistent branding across all platforms, ensuring a brand’s identity remains intact.

• The AI algorithm is trained on a large database of brand style guides, making it capable of generating professional results that are 
unique and aligned with a brand’s identity.

• Brand style guides can be customized to suit specific needs and preferences.

   The Benefits Showcase

• Monitor activity in real time, and assign fraud scores to help 
businesses identify and prevent fraud

• Detect anomalies like multiple clicks from the same IP 
address or flag any sudden spikes in account activity

• Alert the account owner when an account is accessed from 
a new location 

• Assign a score to each transaction or activity based on the 
likelihood of fraud. The scoring system helps businesses to 
prioritize their response to prevent such fraud and focus 
their resources on the most high-risk transactions

As a result, NovaTech EdgeX Pro’s marketing launch becomes a 
strategically sound and cost-effective endeavor, setting the stage 
for a successful product launch.

https://www.wundermanthompson.com/brand-guardian
https://www.taskade.com/generate/design/brand-style-guide


© 2023 Infosys Limited, Bengaluru, India. All Rights Reserved. Infosys believes the information in this document is accurate as of its publication date; such information is subject to change without notice. Infosys 
acknowledges the proprietary rights of other companies to the trademarks, product names and such other intellectual property rights mentioned in this document. Except as expressly permitted, neither this 
documentation nor any part of it may be reproduced, stored in a retrieval system, or transmitted in any form or by any means, electronic, mechanical, printing, photocopying, recording or otherwise, without the 
prior permission of Infosys Limited and/ or any named intellectual property rights holders under this document. 

For more information, contact askus@infosys.com 

Infosys.com | NYSE: INFY Stay Connected

Visakh Raghunath  
Visakh is a Principal Technology Architect with the Digital Marketing Practice.

Authors

Yamuna Kannaian  
Yamuna is a Senior Technology Architect with the Digital Marketing Practice.

Anup Sinha 
Anup is a Senior CMS Consultant, working in the Digital Marketing Practice.

Avesh Narang 
Avesh is a Technology Architect with the Digital Marketing Practice.

Embracing the AI Revolution in Digital Marketing
AI in digital marketing is not merely a trend but a fundamental transformation that empowers businesses to navigate an ever-evolving 
landscape. As AI technologies mature and diversify, they are reshaping content creation, personalization, search, analytics, campaigns, 
translation, and customer experiences. Beyond operational efficiency, AI contributes to more profound insights, greater customer 
satisfaction, and fraud detection. However, it’s essential to underscore the ethical considerations that accompany this transformation. By 
prioritizing data privacy, transparency, fairness, and accountability, marketers can harness the power of AI while upholding ethical standards, 
ultimately building stronger customer relationships and brand reputation in the digital age. Digital marketers have an unprecedented 
opportunity to connect with audiences on a deeper level, achieve brand consistency, and make data-driven decisions that propel their 
strategies into the future. It’s a transformative journey that underscores the synergy between human ingenuity and technological 
advancement in the digital age.
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